
 

 

  

 13 

 

 

 

 

Unveiling Multifaceted Emotions In Music Video: 

Understanding Act Utilitarianism's Role In 

Maximizing Viewer Happiness 
 

Hannah Sophia A. Guanio1, Krystel Joice P. Fuñe2, Merry Rose O. Narvasa3, Marion Gabriel C. 

Lazarte4, Reynaldo C. Gallego5, Raymond B. Roxas6 
1,2,3,4,5,6 Polytechnic University of the Philippines – Parañaque City Campus. 

 

Abstract Article Info 

 

This study explores the emotional responses generated by music videos and investigates 

how act utilitarianism influences the maximization of viewer happiness in the context of 

online content moderation and social media algorithms. The study also revealed a 

multifaceted of emotions experienced by viewers, including happiness, inspiration, 

nostalgia, connection, gratitude, and negativity. Despite differing opinions, users freely 

express themselves, often defending artists and creating a supportive atmosphere in 

comment sections. Act utilitarianism emphasizes actions that maximize overall 

happiness, necessitating the acknowledgment of diverse emotional expressions in 

comments. Music videos spark conversations across the internet, highlighting the need 

to adapt content moderation and community guidelines to accommodate this complexity 

and ensure platforms like YouTube remain inclusive spaces where diverse opinions are 

valued and heard. 
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INTRODUCTION 

Ethics play a crucial role in guiding our actions and influencing our behavior. One fundamental principle of 

ethics is respecting other people and their values, which is essential in creating a harmonious and inclusive 

social environment. In Michael J. Quinn’s “Ethics for the Information Age” (2020), the Act Utilitarianism 

approach states that an action is considered good if it produces more happiness than unhappiness, considering 

the well-being of all affected beings. Therefore, it is vital to integrate ethical principles into our actions and 

interactions to promote well-being and positive outcomes in our broader social context. 

Social media is a platform that allows individuals to create and share experiences while adhering to specific 

guidelines set by each platform. YouTube was introduced in February 2005 by three former PayPal workers, 

the video-sharing website. When launched in 2005, YouTube was meant to be a dating site but quickly changed 

to a platform for user-generated videos (Lawson, C., 2022). Although many social media platforms turned out 

to be temporary, YouTube continues to grow quickly and is now the second most visited website in the world 

(Arthurs et al., 2018). YouTube holds its position as the world's leading online video platform, with users 

dedicating a staggering 4 billion hours (about 460,000 years) to video consumption each month. In addition, 

content creators significantly contribute to this vast collection by uploading an impressive 72 hours (about 3 

days) of videos every minute. 

Applying act utilitarianism to online content moderation and social media algorithms, particularly in YouTube’s 

content moderation and algorithmic decision, is important. Act utilitarianism evaluates the consequences of 

actions (Quinn, M.J., 2020). In the context of content moderation, YouTube has community guidelines that 

specify what kind of content is allowed. These guidelines cover spam, deceptive practices, sensitive content, 

violence, dangerous material, regulated goods, and misinformation. Educational, documentary, scientific, and 

artistic content is approved within these guidelines, showing that YouTube is committed to diversity of 

expression. YouTube updates these guidelines regularly to create a safer community and provide creators with 

the freedom to share diverse experiences and perspectives while maintaining a constructive and respectful 

virtual space. By following these guidelines, it adheres to the utilitarian approach, where ethical action is the 

one that maximizes benefit over harm. Additionally, act utilitarianism suggests that an action should maximize 

overall happiness for the greatest number of people. Xu et al. (2016) said that YouTube offers a wide range of 

content that caters to a diverse global audience, making it an attractive platform for both aspiring creators and 

established media companies to share information. Moreover, Jiménez-Castillo & Sánchez-Fernández (2016) 

state that comment sections on YouTube videos provide audiences with an opportunity to engage with content 

creators by expressing their thoughts and feelings. This inclusivity contributes to the overall happiness of the 

users. 

In 2020, a study conducted by Gorwa revealed that social media algorithms, including those used by YouTube, 

significantly impact the content users see in their feeds. Additionally, a study conducted by Covington et al. 

(2016), showed that YouTube’s algorithm prioritizes viewer engagement and satisfaction over specific content 

attributes. As the relationship between content creators and viewers continues to evolve, it is crucial to consider 

the role of online content moderation and algorithms in determining content visibility. This study explores how 

Act Utilitarianism relates to maximizing overall happiness for viewers in the context of online content 

moderation and social media algorithms. 

 

LITERATURE REVIEW 

 

YouTube as a Social Media Platform 

YouTube is a platform for sharing videos. It was founded in 2005 and is now the second-largest global search 

engine and influencer marketing platform (Lawson, 2022). According to the most recent YouTube statistics as 

of January 2024, the social media network has over 2.70 billion monthly users, making it the second-most 

popular worldwide (Global Media Insight, 2024). As per the latest Statista report, India has the biggest YouTube 

user base, with approximately 462 million active users (Statista, 2023). Every day, users view more than one 

billion hours of video on the platform, which has stronger user engagement in comparison to other platforms. 

The popularity of YouTube channels varies by the number of subscribers and total views. In terms of violative 

content like child safety, nudity, violence etc., YouTube has set its community guidelines to ensure an enticing 

and safe network. 
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YouTube provides more than just sharing videos. YouTube makes it possible to share content, showcase talent, 

disseminate information, and build careers in creative ways. According to YouTube’s terms and service, 

updated as of 2022, the platform allows users to discover, watch, and share videos, and other content, providing 

a space for people to interact, inform, and inspire others worldwide. As stated by Balakrishnan & Griffiths 

(2017), creating and finding content are two main purposes of users on YouTube, wherein users produce their 

own content to share publicly or with specific individuals. Whereas content seekers are individuals who look 

and search for content to satisfy their personal needs. Some of the key difference that set YouTube apart from 

other traditional media platforms (Television, Radio, etc.) and contribute to the platforms massive following 

are its free membership, which enables user to leave comments on the videos, and letting the users create their 

own content (Cihangir & Çoklar, 2021). The most common ways that users interact with YouTube online are 

by liking, disliking, commenting, sharing, reading comments, and submitting and viewing videos (Khan, 2017). 

Within the constantly changing environment of digital media, video creators on sites like YouTube have more 

power than just providing entertainment. As said by Hamid et al., (2018), content creators are people that make 

their videos and post them on their own YouTube accounts, in which the behaviors of content creators provide 

an understanding of social reality, where each content creator has their behaviors linked to their content to keep 

and expand the number of viewers. YouTube creates a strong and unique connection between content creators 

and their viewers. Platforms like YouTube allow anyone to be a content creator, and videos posted from this 

platform encourage the viewers to engage via comments, likes, and shares (Savage, 2015). This bond allows 

users from around the world to engage and enjoy a variety of interesting content. YouTube has made content 

creators use their platform to spread happiness to the viewers and offer a safe environment. As per Burgess & 

Green's (2018) book YouTube: Online Video and Participatory Culture, the YouTube platform is deeply 

connected with the cultural logic of community, transparency, and authenticity across all commercial scales. 

Additionally, according to the study by Alonzo & Albizuri (2021) titled YouTubers: Audience Identification 

with and Reasons for Liking Them, YouTubers prove their brands by being transparent about their personal 

lives and being near their fans. In return, followers express their gratitude to them for their videos that “make 

them smile.” 

 

Act Utilitarianism in Online Content Moderation 

Alias et al. (2013), YouTubers are considered role models who inspire viewers to stay motivated in their 

learning journey. One very well-known platform where content creators share their work is YouTube. A single 

video may be viewed by millions of people, with their young supporters often following it. But parents typically 

have no idea about their children’s online habits or the Youtubers they subscribe to. Teens and parents may not 

realize it, but Youtubers do have an impact on how teenagers behave. Although the lack of awareness may not 

be entirely harmful, this influence probably is (Alzara, 2019). YouTubers have engaging and expressive 

personalities that captivate the audience and encourage them to subscribe to their channels for their 

entertainment needs. YouTubers express their attitudes, preferences, and actions to their viewers through videos 

(Hou, 2019). 

According to Hatamleh et al. (2023.) Social media can have a negative impact on subjective satisfaction even 

if it also offers benefits like raising awareness and giving people a platform to socialize. Numerous 

investigations into the relationship between social media use and subjective happiness have shown that the 

reasons behind using social media are critical in determining its effects. (Kim et al. 2020; Verduyn et al. 2017). 

It's critical to comprehend the relationship between social media, incentives and subjective happiness since it 

can help develop policies that encourage responsible social media use and improve people's general wellbeing. 

Numerous recent research attest to the popularity of internet and social media studies. (Kwon and Park 2020; 

Do˘gan 2016). According to certain research, using electronic media reduces psychological well-being. 

(Twenge 2019; Mathers et al. 2009). However, Dogan (2016) discovered that the use of social media was a 

crucial indicator of life satisfaction and pleasure. There is ongoing debate on the relationship whether positive 

or negative between social media platforms and subjective happiness. Research backs up these arguments, with 

some indicating that social media platforms—in particular, social media, which enables people to interact and 

speak freely—have a good link with subjective happiness or well-being. (Chiu et al. 2013; Phu and Gow 2019). 

A person's subjective well-being is based on their emotional health, and Tien et al. (2021) characterizes 

happiness as a person's experience of pleasure throughout their life, while the terms happiness and well-being 
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are sometimes used interchangeably. (Armbrecht and Andersson 2020; Hashemiannejad et al. 2016; Veenhoven 

2012). 

The large amount of content generated by users on YouTube creates a challenging ethical dilemma on how to 

balance the right to free speech with the risk of causing harm. Utilitarianism, which promotes maximum net 

happiness for the greatest number of people, is one strategy that is gaining popularity (Mill, 2011). This idea is 

applied to YouTube, where it gives priority to removing offensive material that has the potential to seriously 

hurt both individuals and society, such as hate speech, false information, and violent threats (Hatamleh et al., 

2023; Citron & Norton, 2021). Supporters contend that it preserves platforms' obligation to encourage 

responsible online spaces and safeguards vulnerable users (Stiegler, 2022). Critics caution against the dangers 

of biased moderation procedures, the difficulty of defining "harm" and "good" from a variety of viewpoints, 

and the possibility of stifling important content in the name of utilitarianism (Saether.et al., 2023; Pasquale, 

2023). It is these complex issues that the researchers want to solve. The researchers aim to investigate the 

viability and drawbacks of this approach by applying a utilitarian lens to YouTube's content moderation 

policies. In the end, they hope to contribute to the development of a framework that promotes diversity in 

online expression and protects individual rights while optimizing the common good. 

 

Utilitarian Approach to Evaluating and Moderating User-generated Content. 

Utilitarianism is a moral philosophy that aims to maximize happiness and pleasure in the world (Utilitarianism, 

Act and Rule | Internet Encyclopedia of Philosophy, 2014). According to Kinza Yasar & Lebeaux (2022), User 

Generated Content refers to the original content created by creators that are published on social media; there 

are so many types of user-generated content, such as photos, blogs, videos, live streams, surveys, and case 

studies. In the "SPECIAL COLLECTION of the CASE LAW on FREEDOM of EXPRESSION" (n.d.), it is 

stated that dominant social media platforms significantly influence the state of online freedom of expression 

through their moderation practices. 

 

DATA AND METHODOLOGY 

The case study method is a research approach that delves into a particular situation or phenomenon in detail to 

provide a comprehensive understanding of it. This analysis involves examining unique characteristics, 

contextual factors, and potential influences. Robert K. Yin's book "Case Study Research Design and Methods" 

(2014) provides a detailed exploration of this approach. 

For our study, we chose to focus on music entertainment, as it has a significant impact and popularity on 

YouTube. According to evidence, music is the most-searched topic on the platform, and the top 10 most- 

watched videos are all music videos (Schlue, n.d.). Music videos offer a unique and immersive musical 

experience, enabling listeners to engage with songs in an audio-visual format (Dasovich-Wilson et al., 2022). 

We chose this subject to achieve our objective of enhancing happiness through YouTube music videos, 

recognizing the powerful impact that the audio-visual nature of music videos can have on the emotional and 

psychological well-being of the audience. 

A qualitative method was employed in this study, considering various comments from the viewers of the most 

watched music videos (MVs) on YouTube. Taylor Swift, BTS, and Ariana Grande are selected as they are 

among the most followed artist on YouTube. According to YouTube Culture & Trends - Data and Cultural 

Analysis for You, updated as of January 2024, BangtanTV ranked at #2, Taylor Swift at #6, and Ariana Grande 

at #8 in the all-time most subscribed official artist channels. The sample data for the study will include 100 

comments each on the chosen music videos, and the research method will entail the qualitative analysis and 

thematic analysis of these comments. The aim of the analysis is to understand the factors that contribute to the 

satisfaction and engagement of viewers. 

 

RESULTS AND DISCUSSION 

In Figure 1. The song “Dynamite” by BTS (also known as Bangtan Sonyeondan) was released on August 21, 

2020, and has become the most-viewed music video of kpop band BTS on YouTube with 1.7 billion views. It 

has gained worldwide popularity and has captured the hearts of fans globally. Apart from its upbeat and colorful 

music video, the song carries a profound meaning that resonates with the audience. Researchers have found 

that 45% of the comments expressed joy, positivity, and enjoyment, followed by 25% of comments 
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inspired by the artist’s talent and creativity. Viewers also felt nostalgia, accounting for 20% of the comments, 

and 10% of the comments expressed a connection with the song. 

 

Figure 2 represents the comment for “Shake it off” was released in 2014 and is Taylor Swift’s most- viewed 

music video on YouTube, with over 3.3 billion views. Given its popularity, users actively engage in comments 

on the music video. The collected comments revealed that the most prevalent comments are happiness at 64%, 

followed by inspiration at 17%, gratitude at 10%, and negativity at 9%. 

In Ariana Grande's “7 Rings” music video, released in 2019, is the most-watched solo video on her YouTube 

channel, with 59 million views. The video received (See Fig. 3) a lot of positive comments, with 45% of the 

comments expressing nostalgia for the song and its impact. Another 35% expressed admiration and love for 

Ariana, reflecting the joy the song brings to her fans. The remaining 20% highlighted the gratitude felt by the 

viewers about the music video. 
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Generally, the authors evaluated user feedback from three distinct music videos on YouTube: BTS's 

"Dynamite," Taylor Swift's "Shake It Off," and Ariana Grande's "7 Rings." Comments across these videos 

conveyed a spectrum of emotions, including joy, inspiration, nostalgia, and gratitude, as seen in Fig. 4. Our 

analysis underscored the positive influence these videos had on viewers' overall experiences. 

 

 

Happiness 

In his 1861 book ‘Utilitarianism,’ Mill defines happiness as the sense of pleasure and freedom and the absence 

of pain. In the study of Disabato et al. (2016), they pointed out that happiness is a crucial measure of how good 

someone feels overall, highlighting the strong connection between feeling happy and having a positive mood. 

 

Here are some comments translated into English from each music video: 

The comments themed as joy/happiness in the selected music videos are as follows:  
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COMMENT 1: “I can't stop smiling while watching the whole mv, damn their energy!”  

COMMENT 2: “Eight years later in the song still genuinely makes me happy ●¨v”  

COMMENT 3: “here again to remember what happiness feels like” 

 

Nostalgia 

In the context of autobiography, nostalgia is defined as a craving for cherished memories, a sense of closeness 

with significant individuals, and a wistful regard for the past (Sedikides & Wildschut, 2019; Sedikides et al., 

2008; Wildschut et al., 2006, 2010). Short-term experiences with nostalgia, like thinking back on a memory or 

using a toy from one's youth, foster emotional health, personal development, and a subjective sense of meaning 

in life (Baldwin & Landau, 2014; Cox et al., 2015; Hepper et al., 2021; Kelley et al., 2022; Layous et al., 2022; 

Routledge et al., 2011, 2012; van Tilburg et al., 2019). 

 

The comments, translated into English, convey a theme of Nostalgia in the selected music videos:  

COMMENT 1: “The memories this song brings back are insane. Timeless masterpiece”  

COMMENT 2: “THIS SONG BRINGS ME A LOT OF MEMORIES TAKE ME TO 2021 BACK” 

COMMENT 3: “It's been 5 years since this anthem was released” 

 

Admiration 

Admiration is one of the positive emotions or appreciative feeling caused by praise or acknowledgement of 

excellence. It becomes evident when unique skills, talent, or accomplishment are showcased (Lewis et al., 

2021). Onu et al. (2016) claims that admiration creates a social connection by praising and appreciating others, 

motivating us to learn from role models. 

The comments, translated into English, convey a theme of Admiration in the selected music videos: 

 

COMMENT 1: “I love listening to you. You have such a soulful voice that captivates people regardless of their 

culture. You are incomparable.” 

COMMENT 2: “I love this music because it speaks of the passion of life in dynamics (represented by life in 

dynamite).” 

COMMENT 3: “very beautiful voice. This voice can move everyone” 

 

Gratitude 

Gratitude is a strong emotion that can benefit both the physical and al well-being of a person. In the study of 

R. Sansone and L. Sansone (2010), they indicated that “gratitude is the appreciation of what is valuable and 

meaningful to oneself; it is a general state of thankfulness and/or appreciation.” The Latin words for favor, 

gratia, and agreeable, gratus, are where the word "gratitude" originates. According to Pruyser (1976, p. 69) and 

Emmons & McCullough (2004), the terms that are derived from this Latin root "have to do with kindness, 

generousness, gifts, the beauty of giving and receiving, or getting something for nothing." 

 

The comments, translated into English, convey a theme of Gratitude in the selected music videos:  

COMMENT 1: “Great music” 

COMMENT 2: “I found myself falling in love with this kpop boyband and they became my happy pills.” 

COMMENT 3: “Thank you so much Taylor Swift, only your songs can accompany me when I'm feeling sad, 

because of your songs I'm happy again.” 

  

Inspiration 

Inspiration can often be found in media content. For example, a consumer survey found that 63% of participants 

found inspiration while watching YouTube videos, and 80% of respondents said they were inspired while 

watching television (Raney et al., 2018). A number of themes have emerged from media psychology research 

on inspiration that have the capacity to greatly motivate people (Dale, Raney, Janicke, Sanders, & Oliver, 

2017). 

 

The comments, translated into English, convey a theme of Inspiration in the selected music videos: 
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COMMENT 1: 6 years ... That's how long this song has been saving me from drowning from ppl's opinion of 

me ... She is an inspiration 

COMMENT 2: this song inspired me to be myself and stand out love you Talor Swift 

COMMENT 3: So sweet of Ariana to take an inspiration from song my favourite things 

Connection 

Humans require connection, which is the state of being linked. Positive social connections are referred to as a 

person's "social connection" and are seen as an important aspect of their life. Research has indicated that social 

relationships are essential for people's well-being (Wilkinson, A., Bowen, L., Gustavsson, E., Håkansson, S., 

Littleton, N., McCormick, J., Thompson, M., & Mulligan, H. (2019)). This study set out to find out how people 

with chronic illnesses perceive the formation and upkeep of social connections. "The influence of an important 

change in life course," "Wherewithal for social connection," alongside "Beneficial connection" were the main 

subjects. According to the studies, social interaction is crucial and facilitates providing genuine assistance to 

others, providing access to resources and knowledge that promote health and wellness. 

 

The comments, translated into English, convey a theme of Connection in the selected music videos: 

COMMENT 1: “I can so relate to this song…. Every time I’m lonely, this song’s played on repeat in my room. 

I love u Taylor!!❤❤” 

COMMENT 2: “It's been three years since this beautiful song lifted your spirits on a sad day.” 

COMMENT 3: “Should I feel powerful with this song? Yes!!!!!!” 

 

Negativity 

Obadimu et al. (2019) define toxicity as the use of impolite, insulting, or harsh language that is likely to irritate 

another user. Moreover, Saleem et al. (2017) describe hate speech as words through which the speaker or writer 

expresses hatred towards a person or people. 

 

The comments, translated into English, convey a theme of Negative in the selected music videos: 

COMMENT 1: “Her music gives me vertigo and makes me feel like crap. Puts me in a bad mood and makes 

me get dizzy.” 

COMMENT 2: “This song is the equivalents of cat shit wrapped in fake gold. Absolutely embarrassing to 

watch.” 

COMMENT 3: “BTS is a waste everyone hates it” 

This thorough examination provides a comprehensive understanding of the diverse ways in which users engage 

with and interpret YouTube music videos. The universal appeal of happiness and positivity, along with themes 

like artist appreciation, sentimentality, and gratitude, emphasizes the emotional impact of music on a wide 

range of individuals. These insights offer valuable information for platforms and content developers seeking 

to optimize audience enjoyment and illuminate diverse reactions to specific songs. Future research endeavours 

could delve into additional aspects of audience engagement, further enriching our comprehension of the 

intricate relationships between viewers and digital media. 

  

Considering YouTube as a social media platform, it is evident that it serves as a medium for users to interact 

with a diverse range of content, particularly music videos. The positive sentiments expressed in the comments 

highlight the platform's ability to connect individuals globally through a shared appreciation for music and 

entertainment. 

 

CONCLUSION 

In summary, the study revealed that there are multifaceted of emotions when watching music videos. Many 

people found happiness in the music video, while others felt inspired, nostalgic, connected, grateful, and even 

negative. Despite differing opinions, users freely expressed themselves, with some defending the artist and 

creating a supportive atmosphere in the comment sections. 

Act utilitarianism, our guide to ethics, suggests that actions should maximize overall happiness. In this context, 

it means acknowledging and respecting the wide variety of emotions expressed in these comments. It’s not just 

about happiness; it’s about the various ways that music affects our lives, binds us together, and ignites 
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conversations that ripple across the internet. The key is to adapt content moderation and the community 

guidelines to keep up with this complexity so that YouTube continues to be a place where everyone’s opinion 

is valued and heard. 
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